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Abstract
Background and Objective: Today, environmental concerns have dramatically become a vital issue

for all people, and this issue has permeated all aspects of society. By understanding and identifying the
potential needs of consumers and also in order to gain a competitive advantage, marketers have turned
towards green marketing, which has a special and new emphasis on green branding. On the other
hand, today's customers pay more attention to environmental issues, so that they are more inclined to
buy and consume green and environmentally friendly products. Therefore, it is necessary for
organizations to have a suitable plan for this, considering individual and social values in the form of
planned behaviors. Considering the importance of this issue, the present study examines the individual
and social environmental values on the willingness to pay more for green brands.

Material and Methodology: The current research has been done with a descriptive/survey approach
and with a developmental-applicative goal. More than 530 questionnaires were distributed among
professors of Group A universities in Iran. In order to test the research hypotheses, structural equation
modeling and SmartPIs3 software have been used.

Findings: The findings of the research showed that individual and social environmental values can
affect the willingness to pay more for professors of Group A universities in Iran, but this is in the
effect of social values on perceived task behavioral control and also in the effect of norms There is
reason to think about the willingness to pay more.

1- Assistant Professor of Science, Technology and Innovation Policy, Department of Industrial Management,
Faculty of Economic and Administrative Sciences, University of Mazandaran, Babolsar, Iran. *(Corresponding
Author)

2- Associate Professor of Economics, Department of Economic Development Management, Faculty
of Management and Economics, Tarbiat Modares University, Tehran, Iran.

3- Master of Business Administration, Strategic Management, Faculty of Management and Accounting, Shahid
Beheshti University, Tehran, Iran.
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Discussion and conclusion: Based on the obtained results, it is recommended that the manufacturers
of green products, taking into account reference groups such as university professors, increase the
intention to buy these products and the willingness to pay more by informing them about the benefits

of green products.

Keywords: Individual and Social values, Green Technologies, Theory of planned behavior,

Willingness to pay more.
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Figure 1. Conceptual model of the research
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Table 1. Variables investigated in the research (number of questions, Cronbach's alpha coefficients,
composite validity, average variance extracted and square root of the average variance extracted)
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Table 2. Results related to the general questions of the questionnaire: the appearance of the subjects (the findings
are presented based on the percentage of respondents)
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Table 3. Correlation matrix between research variables
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Figure 2. The model of structural equations in the significance state of coefficients (t-value)
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Table 4. Path coefficients, t statistic and coefficient of determination

FESEY to,bol B) yuano s oy apd 53
ad B ol \Ia1 “IYFY G0N 3 63,8 gl Lyl S )
b anls Y- /YE] “IA« - LS, J5S p g0 slo 35l I v
and B ol /00 AR oS e 60,8 sl o)l S ¥
ad B ol -7 ARt ol ;0 abeldg (60,8 sla b3yl S ¥
ars ol AR\ -IFEY G5 ¢ eleizl sl sl ) o
4o, VY “IVEY L8, JrS p sl slo (35l S 4




£ oy SB(6 59l pllion CB 1oy 4 Blod p uocams j 051 BT oy

&l oxjly Joe oJoe b ol /Y% oYL wb GOF jlais
SmartPIs 1331 o 5 0 GOF aculows 4 a>g5 L (YY) aib
Jelo 5o lgh (oo g el Jl3g3 p (onlin (Sl 5l o 6
Glel (5 dmalr 4 el (6 Aiged @S prani 5 )bl o

258 )18 eolatwl 0,50

GOF =(Mult.RSq * AvCommun)?
GOF =(0.1249+ 0.7001)"2 = 0.46

s Judx 5905
e gty s (e y3Liie Ay e el (03]
ol Bopodd (6 iy s (ol j0 aS Gudod gaily
S 0 (e (5 00 (L 5955 (so HLE sy 0590
e b ol aly 5 ol Jians (slopite o e
9 ot Stz Jlos 93] 00,8 i (6 Al S5

Jury C.sLuW ¢;:’>|.>)__3, a hles o sbe=o Sy dslio

1wl 030l Cawd @

s b ol £/ “1OYA 23 s claxxl gl byl S v

NESERS VYYa ¥ ot 5 aiby 5 sl slo U35, sl ol S A

TWERCRRVIIN I (PN JJE¥ S 3y 4 bl 3,5 1

PUPSC IRV YN8 YVE S S 4y bl 6,8, S S Ve

ard i, +[-90 SARY S 10 4 bles pr ad i ] 1

ans,8 aul YIFAS </YYQ e Sl a4 blad ol S0 an sy \Y
*»p < 0.01 * p <0.05

sV ANV DX XY e ans )b sed Jeour elol
&8ly anli 0,50 VY g A F lo a5 8 g W8 o 9l VY
sl )l Sl @ bape jes oy (it WNgd (el
N aes e plas oS TNl g kd) S 60,8
sl )l @ bape )18, Sy pite Sl 5l ae)s
Jelge 28,55 5k 50 sllas &y bgyye ile 5wl (o0 (99,8

Ll 50

Joo (S5l s
ol oo 5 42 LSy (Sl e 4 Joo S (S5l
Syge slooals (185 e o b o (g )liSle Jus 9 555
25 Sl Gl sl 65 a5 Jolod Cqz eolinl
3 olel Jubow caa o JS LT a8 ams oo plis cuiis
Joe S8l b casloasjly Gaiod ol Blaal sl
Cowd (ST eS0le 5 (et G pd (oo (2S0ks )

g (oo 0dmal GOF i Jow S5l pasls S 6l



VPP oyliansl VY oo iomns § Jrnzxo g cyland] 5Y

s Jedx (39031 -0 Jgur

Table 5. Path analysis test
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