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Abstract

The purpose of this research was to investigate the relationship between
women’s personality- cultural traits and the preference in selecting the styles
ofaccessories. The statistical populationincluded the 20t0 35 years old female
residents in Tehran downtown and uptown in 2023. The sample subsumed
369 women whom were selected via convenient sampling procedure. To
collect data Styles Accessories Questionnaire and Personality Traits Check
Lists were implemented. The results indicated that individuals with the
trait of extroversion welcome the casual style because of its simplicity and
their second priority was classic style. Females with the trait of agreement
and compatibility, since they didn't want to distance themselves from the
ongoing traditions, they felt more comfortable with classic and casual style
in the first priorities. Individuals with high conscientiousness, classic and
formal style was their first priority and romantic style was their second
priority. And due to the importance of order and specific principles, the use
of avant-garde style was the last priority. Subjects with high neuroticism
preferred the casual style because it was easy to wear and the romantic style

Keywords: because of its more elegance. And individuals with the trait of accepting new
Accessories style experiences selected casual and vintage styles. According to the findings, it
Personality cultural traits | could be reported that the society, especially women and girls, pay more
Women and more attention to the use of accessories.
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Extended abstract

Introduction: Covering meets the needs of being safe, chaste, beautiful and well-
groomed and has a direct relationship with the individual and social characteristics of
a person. Accessories are detachable and complementary clothing components that
are used to protect, hide or show off. Women's clothes express their personality traits.
Therefore, clothes are related to their social and individual characteristics and respond to
their needs and requirements to be neat, chaste and protected. Accessories are detachable
and complementary parts of their clothes, which are used to coordinate with the clothes,
show off and even hide a part of themselves. Therefore, it is one of the most influential
components on women's clothing and in line with their personality, which affects their
lifestyle, type of clothing and even their tastes. In addition, covering is the first trend
in the perception of identity and style of covering, the use of accessories proves the
individuality of women and differentiates them from others. The choice of accessories is
based on completing women's clothes and showing the individual's identity in the society
and her personality. A character that shows a person's interaction with the environment.
In this regard, there are different personality schools, viewpoints and approaches such
as psychoanalysis, nature, traits and behavior, among which the approach of traits is
more important in terms of personality psychology. This theory explains the structure of
personality with a variety of attributes (dynamic and related motivations) and includes the
axes of neuroticism or emotional stability, extroversion, acceptance of new experiences,
agreement, adaptability and conscientiousness and states that human is a rational being
and shows his actions. Therefore, the purpose of this research was to investigate the
relationship between women’s personality- cultural traits and the preference in selecting
the styles of accessories.

Method: The statistical population included the 20 to 35 years old female residents
in Tehran downtown and uptown in 1402. The sample subsumed 369 women whom
were selected via convenient sampling procedure. To collect data Styles Accessories
Questionnaire and Personality Traits Check Lists were implemented.

Results: The results indicated that individuals with the trait of extroversion welcome the
casual style because of its simplicity and their second priority was classic style. Females
with the trait of agreement and compatibility, since they didn't want to distance themselves
from the ongoing traditions, they felt more comfortable with classic and casual style in
the first priorities. Individuals with high conscientiousness, classic and formal style was
their first priority and romantic style was their second priority. And due to the importance
of order and specific principles, the use of avant-garde style was the last priority. Subjects
with high neuroticism preferred the casual style because it was easy to wear and the
romantic style because of its more elegance. And individuals with the trait of accepting
new experiences selected casual and vintage styles.

Conclusions: The results showed that extroverted people, due to having characteristics
such as sociability, high excitement, no tension and interest in the outside world, welcome
casual because of its simplicity and convenience. Also, there was a significant relationship
between the trait of agreement and compatibility and prioritization of accessories styles.
Compatibility and agreement were related to the tendency of people to be similar to
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others. These individuals are known for their adaptability and avoid controversial topics.
They like the novelty of clothing, but they don't want to distance themselves from
matching with others and following traditions, so they feel more comfortable with classic
and casual as their first priority. People with high conscientiousness had predetermined
demands. They are independent, determined, strong-willed and responsible, and they are
disciplined and adhere to certain rules. Their independence is doubled with classic and
formal accessories. Due to the importance of order and certain principles, the use of
avant-garde accessories was the last priority. Meanwhile, individuals with high levels
of neuroticism have negative emotions such as fear, sadness, excitement, confusion and
anger. They have irrational beliefs and have less power to control impulses. They have
a weaker degree of compatibility with others under psychological pressure. Therefore,
casual clothing is more popular due to its ease and comfort, and romantic clothing is more
popular due to its elegance. Individuals who are looking for new theories, unconventional
values and are interested in freedom in affairs and are seeking diverse situations. The
variety of casual and vintage is compatible with their inner desires. According to the
findings, it could be reported that the society, especially women and girls, pay more and
more attention to the use of accessories.
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Table 1.

The relationship between the trait of extroversion and accessory styles

Extroversion
Variable Accessory Style
High Middle Low
Classic 64.7% 12.8% 22.6%
Casual 90.0% 4.0% 6.0%
Styles Romantic 49.6% 10.2% 40.2%
Vintage 22.0% 30.0% 34.0%
Avant-garde 20.0% 18.2% 35.8%
Classic 88.5% 6.0% 5.5%
Casual 96.9% 1.6% 1.6%
Clothes for ceremonies Romantic 73.3% 10.0% 16.7%
Vintage 64.3% 11.6% 24.0%
Avant-garde 47.4% 11.9% 40.7%
Classic 89.5% 3.5% 7.0%
Casual 91.3% 3.7% 5.0%
Clothes for daytime Romantic 80.0% 5.0% 15.0%
Vintage 64.9% 12.8% 22.3%
Avant-garde 43.4% 9.7% 46.9%

ss_i.._w%cd‘a;wfv Mﬂj)ﬁltj.._uwsjgl \)|)J‘ ‘f‘;uafu_w)o..\_wodbl_mﬁ \ o)Lo_:.v Jﬁpd—"b
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Table 2.
The relationship between the trait of agreement and accessory styles
Agreement
Variable Accessory Style

High Middle Low
Classic 86.0% 7.0% 7.0%
Casual 74.2% 15.0% 10.8%
Styles Romantic 64.0% 36.0% 20.3%
Vintage 74.4% 20.3% 5.3%
Avant-garde 58.3% 28.3% 13.4%
Classic 88.5% 5.5% 6.0%
Casual 73.3% 6.7% 20.0%
Clothes for ceremonies Romantic 68.4% 21.6% 10.0%
Vintage 74.4% 21.7% 3.9%
Avant-garde 56.3% 25.9% 17.8%
Classic 80.0% 10.0% 10.0%
Casual 71.3% 20.0% 8.7%
Clothes for daytime Romantic 63.0% 7.0% 30.0%
Vintage 55.7% 22.3% 22.0%

Avant-garde 50.4% 25.7% 23.9%
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Table 3.

The relationship between the trait of conscientiousness and accessory styles

Concientiouness
Variable Accessory Style

High Middle Low

Classic 86.0% 7.0% 7.0%

Casual 74.2% 3.2% 22.6%

Styles Romantic 80.0% 10.0% 10.0%
Vintage 60.2% 29.0% 10.8%

Avant-garde 41.9% 28.7% 29.4%

Classic 88.5% 3.8% 7.7%

Casual 70.0% 13.3% 16.7%

Clothes for ceremonies Romantic 80.0% 13.8% 6.2%
Vintage 42.2% 24.7% 33.1%

Avant-garde 27.0% 31.9% 21.1%
Classic 80.0% 10.0% 100.0%

Casual 61.3% 30.0% 8.7%

Clothes for daytime Romantic 75.0% 20.0% 5.0%
Vintage 46.6% 22.0% 32.4%

Avant-garde 27.3% 38.6% 34.2%
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Table 4.

The relationship between the trait of neuroticism and accessory styles

Neuroticism

Variable Accessory Style High Middle Low
Classic 56.0% 30.0% 14.0%
Casual 74.2% 15.8% 10.0%

Styles Romantic 66.0% 28.0% 6.0%
Vintage 40.2% 28.0% 31.8%
Avant-garde 25.7% 34.2% 40.2%
Classic 48.5% 40.0% 11.5%
Casual 73.3% 16.7% 10.0%
Clothes for ceremonies Romantic 56.9% 21.6% 21.6%
Vintage 28.9% 37.8% 43.3%
Avant-garde 23.0% 26.3% 50.7%
Classic 70.0% 20.0% 10.0%

Casual 81.3% 10.0% 8.7%

Clothes for daytime Romantic 76.0% 17.0% 7.0%
Vintage 60.1% 18.2% 21.6%
Avant-garde 39.8% 13.3% 46.9%

Ll 0 U"")‘; .))Li:‘}T aQ (5)_«).5 J._JLo.J 9
Table 5.

The relationship between the trait of accepting new experiences and accessory styles

Accepting new experinces

Variable Accessory Style

High Middle Low
Classic 23.3% 74.4% 2.3%
Casual 71.9% 9.7% 18.4%
Styles Romantic 48.0% 28.0% 24.0%
Vintage 62.5% 26.8% 10.8%
Avant-garde 56.1% 23.9% 20.0%
Classic 23.1% 57.7% 19.2%
Casual 70.0% 20.0% 10.0%
Clothes for ceremo- -
. Romantic 47.2% 39.7% 13.1%
mies Vintage 67.6% 22.4% 10.0%
Avant-garde 54.8% 35.2% 10.0%
Classic 30.0% 50.0% 20.0%
Casual 61.7% 27.8% 10.4%
Clothes for daytime Romantic 31.4% 36.8% 31.8%
Vintage 54.6% 35.4% 10.0%

Avant-garde 48.2% 41.8% 10.0%
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