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The Family and Electronic Word of Mouth Effect on Consumer-
Base Brand Equity
#Dr. N. Delafrooz  ##Dr. M. Godarzvand Chegini  ###H.Alikhan gorgani
ABSTRACT
Given the importance of brand equity, and pay more attention to the
study of factors affecting brand equity This study will examine the
factors affecting brand equity.

In this regard, Aaker brand equity model is a model known variables
such as brand awareness, brand associations, perceived quality and
brand loyalty are used. also The impact of electronic word of mouth and
family that can be effective in creating brand equity has been examined
.an this research have been studied htc, Samsung , nokia and sony
ericsson cell phone. Non-probability sampling is available. The sample
consisted of 384 individuals ages 16 to 36 years of tonekabon city that
buy these brands from agencies and mobile phone shops. The study
method is applied and The research design is descriptive.A
questionnaire was used to collect data that Using Lisrel path analysis
software will be analyzed.

Family variable indirectly through the impact on the Association ,
quality and loyalty variables impact on brand equity. The electronic
word of mouth variable indirectly through the impact on the
Association , quality and loyalty impact on brand equity and not
relation with awareness. In this research, Association , quality and
loyalty directly impact on brand equity and Did not confirm the
relationship between brand awareness and brand equity.

Key words: Brand equity , Family , Electronic word of mouth.
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