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Introduction

Public health, as one of the fundamental responsibilities of the government, is a
multidimensional field that goes beyond medicine and intersects with social,
educational, and economic policymaking. Its primary goal is to promote community
health through prevention and education. In this context, advertising—especially
poster-based advertising—can play an influential role in raising public awareness and
changing health-related behaviors. Despite extensive investment by the Ministry of
Health in this area, the effectiveness of such advertising has been below expectations.
Meanwhile, commercial companies have successfully influenced consumer behavior
by leveraging advertising tools.

In today's world, unhealthy and individualistic lifestyles have threatened public health
and imposed additional pressure on the healthcare system. Although various
advertising campaigns have been implemented, the absence of a clear conceptual
framework in the design of health posters has led to inefficiencies in their impact.
Therefore, identifying the key elements and components in shaping an effective
model for poster advertising in the public health sector is essential.

This study aims to identify these elements and components and addresses the
fundamental question: What components should a public health poster advertising
model include? The article is structured into five sections.
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Literature Review and Theoretical Framework

"Poster advertising in the public health sector" is a form of social advertising designed
to change attitudes, raise awareness, or correct behaviors related to public health
(Lou, 2022). Unlike commercial advertising, which aims for profit and sales, public
advertising focuses on societal benefits (Perloff, 2014).

Public service advertisements are often disseminated through unpaid media channels
and aim to inform, persuade, and educate (Kessler, 2016). Major challenges in this
area include difficulty in reaching specific audiences, complexity in crafting effective
messages, and the possibility of eliciting negative reactions from the audience (Rains,
2013).

Three Theoretical Perspectives on Advertising
The advertising literature outlines three main perspectives:

1. Informative Perspective

This view considers advertising as a tool for conveying useful information

that reduces the audience's search costs (Stigler, 1961; Nelson, 1970). It

emphasizes clarity and transparency in message delivery.

Persuasive Perspective

3. This approach highlights the role of advertising in influencing attitudes and
creating preferences in the audience’s mind. Advertising, from this
perspective, can actively change consumer behavior (Galbraith, 1958;
Banerjee & Bandyopadhyay, 2003).

4. Complementary Perspective
Advertising is seen as an integral part of the consumption experience that
gives symbolic meaning and value to a product (Becker & Murphy, 1993).
Here, advertising can convey a sense of prestige, identity, or social
belonging.

N

Distinction Between Public and Commercial Advertising

The main difference between public and commercial advertising lies in their goals.
While commercial advertising seeks to increase sales, public advertising focuses on
changing social behavior. Additionally, public ads often deal with more sensitive and
complex issues such as health, safety, and social justice, which makes crafting the
message more challenging (Shaikh et al., 2017).

Challenges and Psychological Reactance

One major obstacle to the effectiveness of public advertising is psychological
reactance—a defensive response that occurs when individuals feel their freedom is
threatened (Brehm, 1966). Messages that come across as overly directive or
threatening may trigger the opposite of the intended effect, prompting people to resist
or ignore the message.
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Therefore, the message design must be persuasive without being coercive or
threatening, and it should give the audience a sense of free choice (Rains, 2013).

The Role of Visual Communication and Semiotics

Poster advertising, as a visual medium, relies on signs, colors, imagery, and layout to
convey meaning. These elements are crucial in delivering both explicit messages
(such as warnings) and implicit messages (such as evoking fear or empathy)
(Chandler, 2010).

Semiotics, as a tool for analyzing visual meaning, helps in better understanding the
effectiveness of such ads. Barthes (1978) argued that advertisements are saturated
with signs that subconsciously influence the audience’s mind.

Methodology

This study is applied in terms of purpose and descriptive-survey in terms of method,
employing a quantitative approach. The data analysis techniques included Structural
Equation Modeling (SEM) and Factor Analysis. The statistical population consisted
of 249 managers of health centers in Isfahan Province in 2022, from whom 150
participants were selected using simple random sampling.

The data collection instrument was a researcher-made questionnaire comprising 83
items, designed based on theoretical foundations and components related to poster
advertising in the field of public health. Items were measured on a five-point Likert
scale (from 1 = very low to 5 = very high). The questionnaire consisted of two
sections:

1. Demographic variables (gender, age, work experience, education level)
2. Items related to conceptual dimensions of the study

Face and content validity of the questionnaire were confirmed by subject matter
experts. Construct validity was assessed using factor analysis. The reliability of the
instrument was confirmed using Cronbach’s alpha, which was above 0.867 for all
dimensions:

Advertising Contexts: 0.895
Effective Strategies: 0.893
Barriers: 0.892

Advertising Effectiveness: 0.891
Influential Components: 0.867

The unit of analysis in this study was the organization. In the analysis section,
regression weights and correlation coefficients between model dimensions were
calculated, and the elements of poster advertising in public health were prioritized.
Finally, a graphical model was developed and proposed based on the identified key
components.
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Main Research Questions:

1. What are the key elements of a model for poster advertising in public
health?

2. What is the contribution and role of each element in advertising
effectiveness?

Findings

1. Demographic Characteristics of the Sample:

e Gender: 56% male, 44% female

e Education: Bachelor's (47.3%), Master's (35.3%), Doctorate (17.3%)

o Work Experience: Most had 20-30 years (39.3%), least had 5-10 years
(7.3%)

2. ldentification of Key Model Dimensions:
Five main dimensions were identified:

e Advertising Contexts: including appeals, audience, creative content,
cultural and ethical principles

o Effective Strategies: such as advertising methods, innovation, and style of
execution

e Barriers to Use: technical, economic, cultural, and organizational obstacles

o Advertising Effectiveness: covering educational, behavioral,
environmental, and social impacts

e Influential Components: including environmental, human, procedural,
organizational, and communication factors

3. Statistical Analysis of Model Dimensions (Mean Scores):

e Highest mean: Advertising Contexts (4.15)

o Lowest mean: Barriers and Influential Components (both 4.04)

o All dimensions scored above 3, indicating a high level of agreement among
participants.

4. Detailed Findings:

Advertising Contexts:
o Highest: “Specific Audience” (4.50)
o Lowest: “Creative Content” (3.88)
Strategies:
o Highest: “Electronic and News Advertising” (4.38)
o Lowest: “Social Media and Novelty” (3.92)
Barriers:
o Highest: “Lack of Equipment” (4.38)
o Lowest: “Insufficient Financial Resources” (3.72)
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o Effectiveness:
o Highest: “Meeting Specialized Needs” (4.38)
o Lowest: “Raising Awareness” (3.81)
Influential Components:
o Highest: “Political-Economic Factors” (4.48)
o Lowest: “Access to Resources” (3.64)

5. Structural Equation Modeling (SEM) Results — Amos Output:

o All path coefficients were statistically significant.

o Goodness-of-fit indices confirmed model fitness (CFI = 0.98, GFI = 0.98,
RMSEA = 0.048, etc.)

o Allidentified dimensions had significant effects on the effectiveness of
poster advertising in public health

Conclusion

The primary objective of this study was to identify the effective elements and
components of a poster advertising model in the field of public health, aiming to
enhance the design of health-centered campaigns and messages. The results indicated
that the proposed model possesses strong correlations, high reliability, and good
statistical fit. Novel insights from this research include factors such as cultural
heterogeneity, stakeholder engagement, lack of value-creation mechanisms, and
limited access to new technologies.

The findings align with many previous studies, confirming that visual design and
graphic components play a crucial role in the success of health campaigns. This
research emphasizes that health advertising should be fundamentally distinct from
commercial advertising, giving more consideration to social, cultural, and human
dimensions. Furthermore, health-related advertising should go beyond individual-
focused messaging and address broader social, economic, and environmental
contexts.

In conclusion, the authors recommend that the proposed model be adopted as an
operational framework by health organizations. Future research is encouraged to
explore more deeply the interrelationship between poster design, advertising
strategies, and the performance of health institutions

Keywords: Public Health, Advertising, Poster Advertising, Poster
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