Journal of Strategic Sociological Studies in Sport
Vol 4, Issue 1, Spring 2024. Serial No 10. 19-27

Strategic Saciclagica| Studies in Sport P ‘
LA.U

Doi: 10.30486/45.2023.1983318.1116

Clarifying the Identity of Sports Advertising with a Sociological Approach
Based on the Islamic-lranian Model

Hamid Moeinfard™, Zahra Sohrabi?
! Department of Sport Management, Karaj Branch, Islamic Azad University, Karaj, Iran.
2 Department of Sport Management, University of Mohaghegh Ardebili, Ardabil, Iran.

Received: 2023/04/04

Accepted: 2023/06/24 Original Research

Abstract

Objective: This research aimed to analyze the compatibility of the identity and content of sports
advertisements with the strategic themes of the Islamic-Iranian model of progress.

Methodology: This descriptive study was conducted based on the survey method. The participants of
this study were 150 experts in sports management and marketing working in sports organizations and
Isfahan municipality. According to Cohen's (2000) formula, the sufficient number of respondents was
estimated to be 108, selected by stratified random sampling. Data were collected through a reliable
researcher-developed questionnaire with a computed Cronbach's alpha value of .0.86. Also, face and
content validity was confirmed by ten experts in sports management.

Results: Results indicated a significant difference between the current condition and the desired
condition of sports advertisements in terms of their identity, content, and advertising strategies,
considering the Islamic-Iranian model of progress.

Conclusion: The model written by the Iranian elite and emphasized by the Supreme Leader can be
followed based on the concept of the Islamic-Iranian model of progress and its components (science,
life, Thought, and spirituality) to avoid the found differences. Therefore, the necessary requirements
should be provided for the full recognition of this model by the officials of advertising organizations
and its application in all dimensions. At the same time, an appropriate platform should be proposed for
obtaining information and gaining knowledge about the content of propaganda messages in which the
concept of being Iranian and being Islamic can be seen. A suitable platform for accurately understanding
advertising culture should be provided where potential advertising changes in the future are predictable.
Although some components of the Iranian-Islamic model have been integrated into sports advertising,
those in charge tend to use attractive international symbols for the audience, so a dynamic platform
should be provided to understand better the concept of the Islamic-Iranian model of progress in
advertising.
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