
abbasgheadamini2020@gmail.com

ag7220500@gmail.com

  
             -



 

 

 

 
 Schrempf-Stirling& et al
 Du& et al 
 Arevalo& et al 
 Malik& et al 
 Jones 
 -Yoon & Lam 
 Wagner
 Shim & Yang, 
 Yoon& et al 
 -Fassin & Buelens 
 Arli& et al 
 Hansen& et al 
 - Newman& et al 



 
 

 
  

  
 

 
 Shin& et al
 Hur& et al 
 Bolino & Klotz 
 Cole & Bruch 
 - Dukerich& et al 
 Rodrig& Arenas 
 Jones 
 De Roeck & Delobbe 
 Glavas & Godwin 
 Carmeli & et al 
 Ciampa& et al 



 
 

 

  

 
 

 
 Arli& et al
 Jahdi & Acikdilli 



 
  

 
  

 

 
 La Cour& Kromann 
 - Bae & Cameron 
 Yoon& et al 
 Robinson &  Bennett 



  

 

 

 
 

 
 Bordia

Neves & Story
 Spector & Fox
 Martinko& et al 
 Schein 



 
  

  

  
  

 

   
 
 Ashforth 



  
 

 

 
 Ellemers & et al 
 Smith& et al 
 Rodrigo & Arenas 
 Supanti, 
 Hess& et al 
 Brammer& et al 
 Turker 
 Rego& et al 
 Stites & Michael 
 Goswami & Ha-Brookshire 
 Blader& et al 



 
 

   
 

 
 

  
 
 Norman& et al 
 - Alexar & et al 
 Trevino 



 

 

   



 
 

 

.

 
 Buyruk-  

  Memon& et al 
  Viseu & et al 
   



 

 
  Wang& et al 

  Shin& et al 
  Farooq& et al 
  Farooq& et al 



-



-

/df = /,      GFI= /, 
AGFI = / , RMSEA= / 

 

/df =/,      GFI=/, 
AGFI = /, RMSEA= / 

 

/df =/ ,GFI=//, 
AGFI=/,      RMSEA=/ 

 

/df =/ , GFI= /, 
AGFI = / , RMSEA= / 

 

-

 

 

 

 

2

2

2

2



-

AVIF

GOF

SPR

RSCR

SSR

NLBCDR



- 

    

    

      

     

     

  
    

     

- 
 

 

   
     

     
     

 
- Tenenhaus



 
 

-

R2 t 

  

 

 

 
 Bootstrap 



–

-

 

 
- Average Variance Inflation Factor (AVIF) 
- Goodness-of Fit Index (GOF) 
- Average path coefficient (APC) 
- Average R-squared (ARS) 



 
 

 
 

 

 

 
 

 



 
 

 



 
 

Arevalo, J. Aravind, D.( 2017) Strategic outcomes in voluntary CSR: Reporting economic 
and reputational benefits in principles-based initiatives. J. Bus. Ethics, 36(144), 201–217.  

Aaker, J.L. (1997)Dimensions of brand personality. J. Mark. Res., 8(34), 347–356.  

Aguilera, R. Rupp, D. Williams, C. Ganapathi, J. (2007)Putting the S back in corporate 
social responsibility:A multilevel theory of social change in organizations. Acad Manag. 
Rev,8( 32), 36–863.  

Arli, D. Grace, A. Palmer, J. Pham, C. (2017)Investigating the direct and indirect e_ects 
of corporate hypocrisy and perceived corporate reputation on consumers’ attitudes toward 
the company. J. Retail. Consum. Serv.,9( 37),139–145.  

Bae, J. Cameron, G ( 2006) Conditioning e_ect of prior reputation on perception of 
corporate giving. Public Relat. Rev., 8(32), 144–150.  

Batson, C. Collins, E. Powell, A (2006) Doing business after the fall: The virtue of moral 
hypocrisy. J. Bus. Ethics,17( 66), 321–335.  

Bennett, R. J. Robinson, S (2000). Development of a measure of workplace deviance. J. 
Appl. Psychol.22( 85), 349–60.  

Blader, S.L. Patil, S. Packer, D.J.( 2017)Organizational identification and workplace 
behavior: More than meets the eye. Res. Organ. Behav., 10(37), 19–34.  

Bolino, M. Klotz, A (2015) The paradox of the unethical organizational citizen: The link 
between organizational citizenship behavior and unethical behavior at work. Curr. Opin. 
Psychol,2( 6), 45–49.  

Bordia, P., Restubog, S.Tang, R. (2008). When employees strike back: investigating 
mediating mechanisms between psychological contract breach and workplace deviance. 
Journal of Applied Psychology, 93(5),1104-1117. 

Brammer, S. Millington, A. Rayton, B.( 2007) The contribution of corporate social 
responsibility to organizational commitment. Int. J. Hum. Resour. Manag. 5(18), 1701–
1719.  



Bennett, R. Robinson, S ( 2000) Development of a measure of workplace deviance. J. 
Appl. Psychol.,22( 85), 349–360.  

Browne, M.W.; Cudeck, R (1992)Alternative ways of assessing model fit. Soc. Method 
Res. 5(21), 230–258. 

Brunsson, N (1989)The Organization of Hypocrisy: Talk, Decisions and Actions in 
Organizations; JohnWiley & Sons: Chichester, UK,  

 Buyruk- n, S (2022). A Study on the Relationship Between Organizational 
Hypocrisy, Organizational Citizenship and Motivation According to Teachers' 
Perceptions, Journal of Education,9(2), 682-701. 

Carmeli, A. Gilat, G. Waldman, D ( 2007) The role of perceived organizational 
performance in organizational identification, adjustment and job performance. Manag. 
Stud.11(44), 972–992. 

Ciampa, V. Sirowatka, M. Schuh, S. Fraccaroli, F. van Dick, R.( 2019)Ambivalent 
Identification as a Moderator of the Link Between Organizational Identification and 
Counterproductive Work Behaviors. J. Bus. Ethics, 4(8), 1–16.  

Cole, M.S. Bruch, H.( 2006)  Organizational identity strength, identification, and 
commitment and their relationships to turnover intention: Does organizational hierarchy 
matter? J. Organ. Behav. 7(270, 585–605.  

De Roeck, K. Delobbe, N. (2012) Do environmental CSR initiatives serve organizations’ 
legitimacy in the oil industry? Exploring employees’ reactions through organizational 
identification theory. J. Bus. Ethics 27(110), 397–412.  

Du, S.; Bhattacharya, C.B.; Sen, S.( 2007) Reaping relational rewards from corporate 
social responsibility: The role of competitive positioning. Int. J. Res. Mark. 6(24), 224–
241 

Dukerich, J.M.; Golden, B.R.; Shortell, S.M. .( 2002) Beauty is in the eye of the beholder: 
The impact of organizational identification, identity, and image on the cooperative 
behaviors of physicians. Admin Sci. Quart12(47), 507–533. 

Dutton, J. Dukerich, J. Harquail, C (1994)Organizational images and member 
identification. Admin. Sci. Quart. 10(39), 239–263.  

Edmondson, D. Ward, C. Roy, D ( 2017) Is McDonald’s Clowning Around with Ronald 
McDonald House Charities? J. Crit. Incid., 3(10), 35–37. 

El-Kassar, A. Messarra, L. El-Khalil, R. (2017) CSR, organizational identification, 
normative commitment, and the moderating e_ect of the importance of CSR. J. Dev. 
Areas,13( 51), 409–424.  

Ellemers, N. Pagliaro, S. Barreto, M. (2013) Morality and behavioural regulation in 
groups: A social identity. EurPsychol,8( 24), 160–193.  



 
 

Farooq, M. Farooq, O. Cheffi, W (2019). How do employees respond to the CSR 
initiatives of their organizations: empirical evidence from developing countries. 
Sustainability 11:2646.  

Farooq, M.Farooq, O. Jasimuddin, S(2014). Employees response to corporate social 
responsibility: exploring the role of employees’ collectivist orientation. Eur. Manag. J. 
8(32), 916–927.  

Farooq, O., Payaud, M., Merunka, D., and Valette-Florence, P. (2013). The impact of 
corporate social responsibility on organizational commitment: exploring multiple 
mediation mechanisms. J. Bus. Ethics 125, 563–580.  

Farooq, O. Rupp, D. Farooq, M. (2017). The multiple pathways through which internal 
and external corporate social responsibility influence organizational identification and 
multifoci outcomes: the moderating role of cultural and social orientations. Acad.Manag. 
J. 60, 954–985.  

Fassin, Y. Buelens, M. (2011) The hypocrisy-sincerity continuum in corporate 
communication and decision making: A model of corporate social responsibility and 
business ethics practices. Manag. Decis., 13(49), 586–600. 

Fida, R. Paciello, M. Tramontano, C.; Barbaranelli, C. Farnese, M (2015) “Yes, I Can”: 
The protective role of personal self-e_cacy in hindering counterproductive work behavior 
under stressful conditions. Anxiety Stress Coping, 7(28), 479–499.  

Ford, R. Richardson, W ( 1994) Ethical decision making: A review of the empirical 
literature. J. Bus. Ethics,5( 13), 205–221.  

Glavas, A. Godwin, L ( 2013) Is the Perception of ‘Goodness’ Good Enough? Exploring 
the Relationship between Perceived Corporate Social Responsibility and Employee 
Organizational Identification. J. Bus. Ethics.28(114), 15–27.  

Goswami, S (2016) Ha-Brookshire, J.E. Exploring U.S. Retail Employees’ Experiences 
of Corporate Hypocrisy.Organ. Manag. J, 4(13), 168–178.  

Grijalva, E. Newman, D (2015)Narcissism and counterproductive work behavior (CWB): 
Meta-analysis and consideration of collectivist culture, Big Five personality, and 
narcissism’s facet structure. Appl. Psychol.,16( 64), 93–126.  

Ha-Brookshire, J.( 2017)Toward moral responsibility theories of corporate sustainability 
and sustainable supply chain. J. Bus. Ethics 37( 145), 227–237.  

Hair, J. Black,W.. Babin, B. Anderson, R. Tatham, R (2005) Multivariate analysis of data. 
Porto Alegre, 2(6), 89–127. 

Hansen, S.Dunford, B.Boss, A.D. Boss, R (2011) Angermeier, I. Corporate Social 
Responsibility and the Benefits of Employee Trust: A Cross-Disciplinary Perspective. J. 
Bus. Ethics,26( 102), 29–45.  



Hess, D. Rogovsky, N. Dunfee, T ( 2002) The Next Wave of Corporate Community 
Involvement: Corporate Social Initiatives. Calif. Manag. Rev.,11( 44), 110–125.  

Hunter, E.M.; Penney, L.M. (2014) The waiter spit in my soup! Antecedents of customer-
directed counterproductive work behavior. Hum. Perform., 7(27), 262–281. 

Hur, W. Moon, T. Lee, H (2018) Employee engagement in CSR initiatives and 
customer—Directed counterproductive work behavior (CWB): The mediating roles of 
organizational civility norms and job calling. Corp. Soc. Resp. Environ.6(25), 1087–
1098.  

Jahdi, K. Acikdilli, G( 2009)Marketing communications and corporate social 
responsibility (CSR): Marriage of convenience or shotgun wedding? J. Bus. Ethics,22( 
88), 103–113.  

Jones, B. Bowd, R. Tench, R.(2009) Corporate irresponsibility and corporate social 
responsibility: Competing realities. Soc. Responsib. J,2( 5), 300–310.  

Jones, D (2010)Does serving the community also serve the company? Using 
organizational identification and social exchange theories to understand employee 
responses to a volunteerism programme. J. Occup. Organ. Psychol., 21(83), 857–878.  

-K -Fletcher, L (2019). Leading Turkish 
schools: A study of the causes and consequences of organisational hypocrisy. Educational 
Management Administration & Leadership, 48(4), 745-761. 

Kim, H. Lee, M. Lee, H. Kim, N (2010) Corporate social responsibility and employee–
company identification. J. Bus. Ethics,24( 95), 557–569.  

La Cour, A. Kromann, J (2011 )Euphemisms and hypocrisy in corporate philanthropy. 
Bus. Ethics 5( 20), 267–279. 

Lahoti, S. Johnson, C (2016) Holloway, B.B. Corporate social responsibility authenticity: 
Investigating its antecedents and outcomes. J. Bus. Res.17( 69), 1242–1249. 

Lee, S. Seo, Y (2017) Corporate social responsibility motive attribution by service 
employees in the parcel logistics industry as a moderator between CSR perception and 
organizational e_ectiveness. Sustainability, 3(9), 355.  

Litzky Barrie E. Eddlestone Kimberly A. Kidder Deborah L. (2006) "The Good, the Bad, 
and the Misguided: How Managers Inadvertently Encourage Deviant Behaviors", 
Academy of Management Perspectives. 91-103. 

Malik, M ( 2015),Value-Enhancing Capabilities of CSR: A Brief Review of 
Contemporary Literature. J. Bus. Ethics  22(127), 419–438.  

Maloney, P. Grawitch, M. Barber, L (2012)The multi-factor structure of the Brief Self-
Control Scale: Discriminant validity of restraint and impulsivity. J. Res. Pers.,12( 46), 
111–115.  



 
 

Martinko, M.Gundlach, M ( 2002) Douglas, S.C. Toward an integrative theory of 
counterproductive workplace behavior: A causal reasoning perspective. Int. J. Select. 
Assess, 3(10), 36–50.  

Memon, K. Ghani, B (2020). The relationship between psychological contract and voice 
behavior—a social exchange perspective. Asian J. Bus. Ethics 9, 257–274. 

Neves, P. Story, J (2013). Ethical leadership and reputation: Combined indirect effects 
on organizational deviance. Journal of Business Ethics, 115(1), 1-12. 

Newman, A. Nielsen, I. Miao, Q ( 2015) The impact of employee perceptions of 
organizational corporate social responsibility practices on job performance and 
organizational citizenship behavior: Evidence from the Chinese private sector. Hum. 
Resour. Manag.,6 (26), 1226–1242.  

Ngo, H. Loi, R. Foley, S. Zheng, X. Zhang, L. (2013)Perceptions of organizational 
context and job attitudes: The mediating e_ect of organizational identification. Asia Pac. 
J. Manag., 7(30), 149–168.  

Norman, S. Avey, J.Nimnicht, J. Graber Pigeon, N ( 2010) The Interactive E_ects of 
Psychological Capital and Organizational Identity on Employee Organizational 
Citizenship and Deviance Behaviors. J. Lead. Organ. Stud, 5(17), 380–391.  

Peterson, D (2004) The Relationship between Perceptions of Corporate Citizenship and 
Organizational Commitment. Bus.,11( 43), 296–319.  

Podsako, P.MacKenzie, S. Lee, J.Podsako,N (2003) Common method biases in 
behavioral research: A critical review of the literature and recommended remedies. J. 
Appl. Psychol.,12( 88), 879–903.  

Podsako_, P. MacKenzie, S.Podsako_, N (2012) Sources of method bias in social science 
research and recommendations on how to control it. Annu. Rev. Psychol, 16(63), 539–
569.  

Rego, A. Leal, S. Cunha, M. Faria, J. Pinho, C (2010) How the perceptions of five 
dimensions of corporate citizenship and their inter-inconsistencies predict a_ective 
commitment. J. Bus. Ethics, 24(94), 107–127. 

Rhodes, C ( 2016)Democratic business ethics: Volkswagen’s emissions scandal and the 
disruption of corporate sovereignty. Organ. Stud. 9(37), 1501–1518.  

Rodrigo, P. Arenas, D. (2008) Do employees care about CSR programs? A typology of 
employees according to their attitudes. J. Bus. Ethics,21( 83), 265–283.  

Schein, E ( 2009)The Corporate Culture Survival Guide; John Wiley & Sons: San 
Francisco, CA, USA,;19( 158).1-22. 

Schrempf-Stirling, J.Palazzo, G. Phillips, R(2016)Historic corporate social responsibility. 
Acad Manag. Rev11(41), 700–719. 



Schrodt, P(2002)The relationship between organizational identification and 
organizational culture: Employee perceptions of culture and identification in a retail sales 
organization. Commun. Stud.,18( 53), 189–202. 

Shim, K.Yang, S (2016) The e_ect of bad reputation: The occurrence of crisis, corporate 
social responsibility, and perceptions of hypocrisy and attitudes toward a company. 
Public Relat. Rev.,11( 42), 68–78.  

Shin, I. Hur, W. Kim, M. Kang, S. (2017). Hidden roles of CSR: perceived corporate 
social responsibility as a preventive against counterproductive work behaviors. 
Sustainability 3(9),955.  

Siano, A.Vollero, A. Conte, F. Amabile, S. (2017) “More than words”: Expanding the 
taxonomy of greenwashing after the Volkswagen scandal. J. Bus. Res.18( 71), 27–37. 

Smith,W. Wokutch, R. Harrington, K. Dennis, B( 2001)An examination of the influence 
of diversity and stakeholder role on corporate social orientation. Bus. Soc., 10(40), 266–
294.  

Spector, P. Fox, S.( 2002)An emotion-centered model of voluntary work behavior: Some 
parallels between counterproductive work behavior and organizational citizenship 
behavior. Hum. Resour Manag. Rev.,3( 12), 269–292.  

Stites, J. Michael, J(2011) Organizational commitment in manufacturing employees: 
Relationships with corporate social performance. Bus. Soc.13( 50), 50–70.  

Supanti, D. Butcher, K. Fredline, L (2015) Enhancing the employer-employee 
relationship through corporate social responsibility (CSR) engagement. Int. J. Contemp. 
Hosp. Manag.,7( 27), 1479–1498.  

Trevino, L ( 1986 ) Ethical decision making in organizations: A person-situation 
interactionist model. Acad Manag. Rev. 3(11), 601–617.  

Turker, D ( 2009)How Corporate Social Responsibility Influences Organizational 
Commitment. J. Bus. Ethics 13(89), 189–204.  

Viseu, J. Pinto, P. Borralha, S. de Jesus, S (2020). Role of individual and organizational 
variables as predictors of job satisfaction among hotel employees. Tour. Hosp. Res. 
20:146735842092406. 

Wagner, T. Lutz, R. J.Weitz, B(2009)Corporate Hypocrisy: Overcoming the Threat of 
Inconsistent Corporate Social Responsibility Perceptions. J. Mark,18( 73), 77–91.  

Wang, W. Fu, Y. Qiu, H., MooreJ. H.,Wang, Z. (2017). Corporate social responsibility 
and employee outcomes: a moderated mediation model of organizational identification 
and moral identity. Front. Psychol. 8:1906.  

Yoon, S. Lam, T ( 2013) The illusion of righteousness: Corporate social responsibility 
practices of the alcohol industry. BMC Public Health  5(13), 630–640.  



 
 

Yoon, Y. Gürhan Canli, Z. Schwarz, N (2006)The e_ect of corporate social responsibility 
(CSR) activities onncompanies with bad reputations. J. Consum. Psychol.,4( 16), 377–
390.  

 

  



The effect of organizational hypocrisy on deviant behaviors in the 
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Abstract 

The purpose of this research was to investigate the effect of organizational hypocrisy on 
deviant behaviors in the workplace through organizational identity and organizational 
social responsibility. The present study was applied in terms of its purpose and descriptive 
in terms of correlational data collection. The statistical population of the present study 
consisted of all the employees of Isfahan branch of Islamic Azad University (Khorasgan) 
in the number of 660 people, and 244 people were selected as a sample through the 
proportional stratified sampling method through the Cochran sampling formula. The 
research tools are organizational social responsibility questionnaire by Farouk et al. 
(2014), questionnaire of deviant behaviors in the workplace by Bennett and Robinson 
(2000) and standard questionnaire of organizational hypocrisy by Kulichoglu et al. (2019) 
and organizational identity questionnaire by Ant et al. 2006) that the validity of the 
questionnaires was examined based on content, form and structure validity and after the 
necessary terms, the validity was confirmed. And on the other hand, the reliability 
Questionnaires were estimated by Cronbach's alpha method as 0.90, 0.88, 0.90 and 0.89 
respectively. Data analysis was done at two descriptive and inferential levels including 
structural equation modeling. The results of the research showed that the direct effect of 
organizational hypocrisy on deviant behavior in the workplace was significant and 
positive, and the coefficient of this effect was 0.77, Also, the results showed that 
organizational identity and organizational social responsibility mediated the relationship 
between organizational hypocrisy and deviant behaviors in the workplace.

Keywords: organizational hypocrisy, deviant behaviors in the workplace, 
organizational identity, organizational social responsibility
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