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Abstract

Purpose: The problems and challenges in the country's industries in recent years have had many
negative effects on the willingness of candidates to study or continue studying in various fields.
Considering the prosperity and development of social networks and marketing techniques, this
research seeks to identify the marketing capabilities of social media in order to strengthen academic
fields.

Method: This research was conducted with a mixed approach and in four stages. In the qualitative part,
content analysis and Delphi methods were used in the form of library studies, and in the quantitative
part, Shannon's entropy and Grey TOPSIS methods were used in a field-survey form using a
questionnaire tool.

Findings: From the study of past research using scientometric method and qualitative content analysis,
it showed that 216 sub-codes, 66 main codes and 8 categories of social media marketing related to the
field of higher education were obtained. After verifying the indicators obtained by the Delphi method
and calculating the weight of the indicators and ranking using the Grey TOPSIS method, the most
function of social media marketing in the mentioned fields is related to customer relationship
management and the least perceived function is financial profitability.

Conclusion: The investigations showed that Iran's higher education centers, especially Islamic
Azad University, can have a more successful performance in student marketing by developing
and strengthening social media infrastructure and capacities. Also, it is necessary for Islamic
Azad University to put the creation of its brand profiles in social media communication
channels on the agenda and develop activities that share all kinds of content (including
information about professors, students, facilities and workshops, job opportunities, discounts,
advertisements and...), involve students and volunteers.
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Extended Abstract

Introduction

In recent years, the Iranian textile and apparel industries have faced numerous challenges that have
adversely affected the desire of students to pursue academic programs in related fields. Meanwhile, the
growing influence of social media and the development of digital marketing tools have redefined the
way organizations, including higher education centers, communicate with their audiences.
Universities, particularly in developing countries, are increasingly integrating social media platforms
into their branding, recruitment, and communication strategies. This study aims to evaluate the
marketing capabilities of social media in the promotion and strengthening of textile and apparel
disciplines within Iran’s higher education institutions, with a specific focus on Islamic Azad
University.

Methodology

This research adopted a mixed-method design conducted in four structured stages. In the qualitative
phase, content analysis and the Delphi technique were applied to identify social media marketing
indicators and categories related to higher education, using a corpus of studies indexed in the Web of
Science database between 1972 and 2022. Subsequently, the extracted indicators were verified by a
panel of eight academic experts in management, textiles, and apparel. In the quantitative phase, data
were collected from 53 specialists across selected branches of Islamic Azad University through a
structured questionnaire. The collected responses were analyzed using Shannon’s Entropy method for
weighting the criteria and the Grey TOPSIS technique for ranking the identified factors. Reliability
and validity were confirmed through Cronbach’s alpha test and confirmatory factor analysis.

Findings

The content analysis yielded 216 sub-codes, 66 main codes, and 8 major categories of social media
marketing applicable to higher education. These categories included customer relationship
management, brand communication, content sharing, knowledge management, entrepreneurship,
consumer behavior management, advertising effectiveness, and financial profitability. The ranking
results indicated that customer relationship management was perceived as the most critical function of
social media marketing in promoting university programs, while financial profitability received the
lowest weight. Mid-ranked factors, such as knowledge management and advertising effectiveness,
highlighted the moderate maturity of social media functions in Iranian universities.

Discussion

The findings reveal that higher education institutions in Iran, especially the Islamic Azad University,
possess untapped potential in exploiting social media for academic and promotional purposes. The
limited use of professional content creation tools, lack of specialized personnel, and insufficient
managerial awareness were identified as key barriers. Furthermore, while social media enhances
communication with potential and current students, its influence on students’ motivations, satisfaction,
and enrollment decisions remains underdeveloped. To address this, universities must transition from
traditional communication models to dynamic branding strategies grounded in continuous digital
engagement and audience interaction.

Conclusion

This study underscores the necessity for Iranian higher education institutions to strategically
strengthen their social media marketing infrastructure. Establishing official brand profiles, creating
interactive and informative content (about programs, faculty, facilities, workshops, scholarships, and
job opportunities), and integrating digital marketing analytics can significantly enhance student
recruitment and brand visibility. By leveraging social media as a multidimensional marketing tool
rather than merely a communication channel, universities can build sustainable relationships, foster
academic attractiveness, and ensure alignment with global educational marketing trends.
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