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Abstract

Millennials are a developing and sociable generation who eager to interact with the local
community, which can create a potential demand for creative tourism activities, which has
attracted the attention of tourism marketing agents. Therefore, the main goal of the current
research is to determine the dimensions of creative tourism marketing for the millennial
generation.

The study is qualitative type and with the foundational data theory. The statistical population
includes managers of tourism and entertainment centers and experts in the field of creative
tourism. Sampling method is Non-probability, purposeful and snowball. The data collection
tool was semi-structured interviews, and we reached theoretical saturation by conducting 14
interviews. Data analysis was done in three stages of open, central and selective coding and
finally a qualitative model was presented.

The findings demonstrate that the causal conditions(preserving the authenticity of the
destination, shifting attitudes of millennials towards travel, the development of the millennial
generation) were effective and intervening factors(media and social networks, digital content
producers)and background factors (available tourism attractions, social and cultural
conditions) on the presented strategies (commercial and promotion activities , identifying
millennials demands, creating new experiences) are efficient and will lead to positive
(economic, social and cultural)consequences.

The results showed that the Millennials’ desire for authentic destinations, interest in gaining
skills and experience while traveling, and sharing experiences on social media were good
reasons for using creative tourism to attract Millennial tourists and develop and revitalize
tourism destinations.
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Extended abstract

Introduction

The Millennial generation, characterized by their growing numbers and strong propensity for social interaction
and authentic local engagement, presents a significant and untapped potential within the creative tourism sector.
This demographic’s distinct travel motivations necessitate a specialized marketing approach to effectively attract
and retain them as valuable tourists. This research was thus conducted with the primary objective of determining
the critical dimensions of creative tourism marketing specifically tailored for the preferences and behaviors of
the Millennial cohort. Understanding this market segment is paramount for tourism operators seeking sustainable
development and destination revitalization in the contemporary travel landscape. The pursuit of meaningful
experiences over mere sightseeing is a hallmark of this generation, making creative tourism an ideal fit.

Research Methodology

This study adopted a qualitative research approach, utilizing the Grounded Theory methodology to
systematically build a conceptual framework from the data. The research sample comprised experienced
managers from tourism and recreational centers, alongside recognized experts within the creative tourism
domain. A non-probability, purposive, and snowball sampling technique was employed to ensure the inclusion of
knowledgeable participants. Data collection was facilitated through semi-structured interviews, continuing
until the point of theoretical saturation was achieved after 14 interviews. Data analysis was rigorously performed
using a three-stage coding process: open coding, axial coding, and selective coding, managed efficiently via the
Atlas.ti software. The final output of this rigorous methodology is a proposed qualitative model illustrating the
interrelationships between marketing dimensions and Millennial engagement.

Findings

The analysis identified several key components influencing creative tourism marketing success for Millennials.
The Causal Conditions driving this demand were found to be the unwavering preservation of destination
authenticity, the evolving travel mindset of Millennials, and the sheer demographic growth of this generation.
Intervening Factors playing a significant role include the pervasive influence of social media platforms and the
emergence of specialized digital content creators. Underpinning these are the Background Factors, such as
existing tourism infrastructure and the unique socio-cultural fabric of the destination. Central to the model are
the Strategies employed by destinations, which involve targeted commercial and promotional activities, precise
identification of Millennial needs, and the continuous creation of novel, immersive experiences.

Discussion and Conclusion

The findings robustly confirm that Millennials are strongly drawn to destinations that offer genuine cultural
immersion, opportunities for skill acquisition, and experiences that are inherently shareable online. Their desire
to gain new skills and collect authentic experiences during their travels directly aligns with the core offerings of
creative tourism. The identified strategies—ranging from leveraging digital channels to fostering community-
based workshops—are instrumental in shaping positive Consequences, namely economic uplift, social
enrichment, and cultural preservation at the local level. The conclusion emphasizes that a sophisticated,
authentic, and digitally-integrated marketing approach is not optional but essential for capturing the Millennial
market in creative tourism. Destination branding efforts must prioritize visual storytelling derived from cultural
elements to enhance recognition and desirability. Furthermore, empowering local communities through
communication training is vital to ensure positive cultural exchange, leading to higher tourist satisfaction and a
favorable destination image. Ultimately, these findings provide a clear roadmap for tourism marketers to
reposition and enhance their offerings to meet the specific, experience-driven demands of the Millennial
generation, thereby ensuring long-term growth and destination sustainability.
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