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Introduction

Valuation means estimating the price of an asset by using fundamental factors
affecting the value of the asset in question, and the basis of any investment is
its correct and accurate valuation (Pahleh et al., 2021). To provide correct and
complete financial reports, it is necessary to evaluate all assets and liabilities
of companies, and therefore, brand valuation as an intangible asset is very
important. In many cases, pricing a brand in a fair and correct way is a
difficult and complex process (Galvez-Sanchez et al., 2024). Although there are
many factors that need to be studied in this path, nevertheless, how to value
a brand is an important financial skill that many business operators need to
know about their situation (NEKOEI et al., 2021).

One of the biggest limitations of the accounting information system is that
this valuable asset cannot be valued by accountants and included in the
company's financial position stsement. If such valuable assets are not
included and reported in the balance sheet or other financial reports of
companies, it will cause distortion in financial data and it will not be possible
to ensure the accuracy of decisions made based on these incorrect reports,
and the evaluation of managers' performance will also be limited.
Considering the above, the main question of this research is how to prioritize
the effective factors in brand valuation based on financial report data?
Litriture review and background

Branding is considered a very important factor in the survival of companies.
The most important goal of today's companies is to build a strong and
valuable brand that attracts the attention of consumers and influences their
purchase decisions. Therefore, brand value has played a prominent role in the
success and survival of companies (Galvez-Sanchez et al., 2024) and the brand
is considered one of the most valuable assets of any business and the higher
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its value in the minds of consumers, the more benefits the economic
enterprise can gain from consumers. Brand equity includes the added value
with which a given brand is attributed to a product (Heidary et al., 2017). In
any case, the brand equity of the company is one of the most fundamental
assets that both maintains the value of the business and will lead to customer
loyalty (Karoubi et al., 2018).

The results of Karbalaai et al. (2024) led to the identification of nine
dimensions (distinctiveness, credibility, awareness, belonging, trust, quality,
loyalty, social responsibility, and association) and 28 sub-indicators.
Vazirigohar (2025) showed that the three main dimensions of the measurement
model are the cognitive or experiential dimension of the brand, the
comparative or judgmental dimension of the brand, and the relational or
reactive dimension of the brand, which are not separate from each other and
are considered complementary to each other. In this study, in addition to the
components of quality, value, satisfaction, awareness, associations, image,
trust, and loyalty of the green brand, two components of marketing and
reputation of the green brand have also been considered.

Tahmasebi et al. (2023) showed that the factors affecting brand value in the
short term (this year) and the next year are different, and only stock returns
as a performance measure can affect brand value in the current year and the
next year.

Jave-Chire et al. (2025) showed that brand equity has a positive and significant
effect on economic sustainability, environmental sustainability, and social
sustainability, and that the combination of green practices in product
presentation, promotional efforts, and distribution channels not only
increases brand equity, but also helps achieve sustainability goals. The results
of the study by Galvez-Sanchez et al. (2024) showed that factors such as social
responsibility activities and its dimensions such as economic, social, and
environmental activities are effective in generating brand equity, company
reputation, and willingness to pay. Company reputation is also effective as a
mediating variable in between. Gutiérrez et al. (2024) identified key variables
that define brand equity in the context of corporate social environmental
responsibility by comparing two companies in the energy sector in Spain and
Colombia. Among the factors that contribute to brand success, this study
assessed three variables: visibility, loyalty, and experience perceived by
consumers.

Methodology

In this study, first, the factors affecting brand value based on financial reports
were identified, then brand quantification criteria were screened using the
fuzzy Delphi method, and finally, their ranking was done through the FAHP
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technique. The research data was extracted in 2025 from experts in the field
of financial reports and brands, who were mainly from among the academic
staff of universities. In this study, after recording the participants' responses,
the operation of combining the comparative matrices of each of the
respondents with each other began. The participants in this study include
experts who, in addition to knowing the data contained in financial reports,
are familiar with various types of intangible assets and, most importantly,
with brands and business affairs and have sufficient and comprehensive
information, which were identified as 15 people. The data calculation tool in
this study is the Team Expert Choice software, which is designed to analyze
multi-criteria decision-making problems using the fuzzy AHP technique.
Results

In this research, four groups of main factors effective in brand valuation were
examined and prioritized. Now, while repeating the questions, we will answer
them based on the results obtained. As can be deduced from Table 3, based
on the research findings, the importance of customer factors is greater than
other factors, followed by innovation factors, internal process factors, and
financial factors, in order of priority. Among the factors in the financial factor
subgroup, the importance of the factor of increasing the company's market
value to the book value of equity is greater than other factors, followed by
customer factors, profitability factors, and company size factors, in order of
priority.

Among the factors of the internal process subgroup, the importance of the
intangible assets factor is higher than other factors, followed by the
investment in machinery and equipment, the number of employees, and the
growth rate of the company, in order of priority. Among the factors of the
customer factor, the importance of the number of customers is higher than
other factors, followed by the company's lifespan (the period of product
introduction to the market), the market share, and the disclosure based on
social responsibility, in order of priority. Among the factors of the innovation
factor subgroup, the importance of the product diversity factor is higher than
other factors, followed by the research and development cost factor, the new
product introduction factor, and the capital expenditure factor, in order of
priority.

Conclusion

Brand pricing is very important and has wide-ranging effects on various
aspects of the business. In fact, brand pricing is not just setting a number for
selling a product or service, but is a key strategy that can help determine the
brand's position in the market, profitability, and marketing decisions. Pricing
shows the level of quality, value and credibility of the brand and helps
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companies differentiate themselves from their competitors. Various factors
are effective in brand valuation and in other words, they can be used to value
the brand of companies. According to the results of this study, customer-
related factors have the greatest impact on the company's pricing process.
Among the secondary factors, increasing the number of individual customers,
the company's age, market share and product diversity have the greatest
impact on brand valuation. On the other hand, if companies want to increase
their brand value, they should pay more attention to customers and the market
and innovate. On the other hand, the impact of financial factors has the least
importance in brand pricing. In fact, it can be said that financial and
profitability factors are affected by brand value and are subordinate to it.
Using the results of this study and applying the weights obtained for each
factor, the brand value of different companies can be examined and
compared. Researchers can use these indicators to expand future studies and,
while comparing the brand value of companies, study the effect of various
factors on brand value or the consequences of brand value of companies.
There may be other important factors that affect brand value or its pricing,
but they are not considered among the research findings and are not included
in financial reports, which can be mentioned as the most important limitation
of the research.
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