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Objective

Given the high prevalence of various forms of customer deception in second-hand
goods markets, the importance of sellers’ ethical commitment has received increasing
attention. The aim of this study is to propose a conceptual framework that explains the
role of sellers’ ethical commitment within the seller—customer relationship in second-
hand goods transactions. Through this framework, the study seeks to identify the most
critical factors associated with ethical selling that enhance customer trust and
satisfaction in the second-hand goods industry. The contribution of this research lies in
the development of a novel and highly complex conceptual framework that improves
our understanding and insights into the consequences of sellers’ ethical commitment
from a relational perspective in the context of second-hand product markets.The
present study was carried out with the aim of the role of the seller's ethical adherence
in the seller-customer relationship in the sale of second-hand goods.

Methodology

The present study adopts a descriptive—correlational research design. The statistical
population consists of all sellers of second-hand household appliances operating on
the Divar platform. A sample of 384 respondents was selected using a convenience
random sampling approach. Data required to address the research questions were
collected through an adapted questionnaire. The questionnaire validity was assessed
using construct validity, convergent validity, and discriminant validity. Reliability was
evaluated by calculating composite reliability and Cronbach’s alpha coefficients for
each construct. Hypothesis testing and data analysis were conducted using structural
equation modeling (SEM) with the partial least squares (PLS) approach via SmartPLS
software.

Findings

The partial least squares (PLS) method was employed to test the significance of
relationships and estimate path coefficients among the variables. Based on the path
coefficients and significance results, all research hypotheses were supported,
indicating that the tested model exhibits an excellent fitness. The findings reveal that
sellers’ ethical commitment exerts a significant effect on seller honesty, responsibility,
and privacy protection. From a deontological ethics perspective, individuals are



mailto:Pejman.jafary@gmail.com
mailto:BahramKheiri@gmail.com

S fdamokidy poalaly )3 olidy B I (Gl B o0 spie gl &)

expected to adhere to their duties and obligations when evaluating ethical issues. This
implies that individuals act in accordance with their commitments to others or to
society because fulfilling one’s duty is considered morally right. Accordingly, sellers
who demonstrate ethical commitment experience a sense of obligation toward their
customers and, as a result, perceive themselves as responsible for their well-being.

Conclusion

One notable result of this study is the identification of transparency as a moderating
factor influencing the relationships between sellers’ ethical commitment and seller
responsibility, privacy protection, and honesty—an aspect that has received limited
attention in prior research. This finding underscores the importance of transparency as
a critical determinant of sellers’ ethical commitment. Moreover, the results indicate
that seller honesty, perceived responsibility, and privacy protection have positive and
significant effects on customer trust. Honesty enhances customer trust, which not only
fulfills customer satisfaction but also contributes to increased firm profitability. In the
context of second-hand product sales—where customer sensitivity and concerns
regarding product quality and reliability are particularly salient—the formation of trust
plays a decisive role. Empirical evidence suggests that trust is a key factor in
strengthening business relationships within second-hand goods markets. Based on the
findings, online sellers of second-hand products are advised to undertake measures
that support the continuity of seller—customer relationships. Such measures include
providing accurate and comprehensive product information in online listings,
maintaining continuous and responsive communication with customers to build trust,
and ensuring customer privacy by safeguarding personal information and refraining
from unauthorized data disclosure.
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