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Re-purchasing on social media platforms is one of the youngest and most lucrative
methods of marketing and online commerce. Platforms like Facebook, Instagram,
Twitter, and LinkedIn, which billions of people use daily for communication, sharing
experiences, and discovering new content, play a significant role in society,
commercial enterprises, and online commerce. This research utilized a meta-synthesis
method, identifying 800 reputable scientific articles published between 2010 and
2022. Ultimately, 13 research articles were selected to present a comprehensive
categorization of factors influencing re-purchase behavior. After text study and
extraction, key codes were extracted and clustered using ATLAS.ti 9 software, and
arranged into concepts and components. The research findings identified 63 codes,
categorized into 17 core codes and 6 themes. The results indicated that the main
factors influencing re-purchases by consumers include psychological factors,
experiential factors, marketing-related factors, psychological attribute factors, trust,
and loyalty, all of which significantly impact customer re-purchasing behavior.
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